P WELCOME TO THE FUTURE OFTRAVEL

FREE ADVERTISING FOR AIRLINES'AND AIRPORTS
TRAINS, BUSES, CRUISESHIPS,RIDESHARES

CONCERTS, SPORTING EVENTS, SMALL BUSINESSES

AMUSEMENT PARKS, RESORTS, AIRBNB’S, VACATION HOMEY

s
T EAR THIS MASK i |
OIK;VILLIEIIANGSLIVEf v . BECOME A TRAVEL INFLUENCER AND GET FREEBIES AND

Ir" " g - | " MAJOR DISCOUNTS BY PROMOTING OUR PARTNER'S BRANDS

=,

FREE BAGGAGE FEES, FREE WIFI, FREE ON BBARD MEA'ES,;FREE SEAT SELECTiON, FREE BEVERAGES FOR PASSENGERS
FREE FOOD AT RESTAURANTS, CAFES, FRANCHISES, ANYONE WHO WANTS TO PARTICIPATE

WHO FOR-----PASSENGERS'AND TRAVELERS—General Public
WHO WINS

EVERYONE WHO IN INVOLVED WITH THE GREATEST EARNED MEDIA GIVE BACK PLATFORM ON THE PLANET
+ CHARITIES

NEW SOCIAL MEDIA INFLUENCERS BECOMING LOYAL CUSTOMERS BY THE THOUSANDS
BUYING TICKETS WITHOUT GOING THROUGH THIRD PARTY VENDORS
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www.orangefreesounds.com


WHY | STARTED THIS COMPANY BACK IN 2015! < aftl"é‘_rl?-

* Because | was a Flight Attendant with Continental Airlines for 7 years, | understand Passengers from the bottom up
Today is the opportunity of a lifetime to bring passengers, airlines and airports together as one.
. By
*  Because | am the 95% of the travelers on every plane every day! j
*  Because.l am the middle class traveler who wishes we could travel more, especially when we have vacation days.
Most of the time, we are living paycheck to paycheck. No moné{{to_‘cravel when we get vacation days, if

*  we take 2 weeks vacation we are scared that our jobs-will be replaced and there W|II be no job to come back
*  to after our vacations.

* Because we don’t have sick leave so we-have to go to-work when we are sick!

* Because we have a travel Budget n

CONTINENTAL

* Because we are trying to go to a funeral
*  Because we have a travel emergency lastiminute A
e
* Because we don't have a lot of money to travel in emergenaes
."_. oy e

*  Because we are looking for a bargain to offset our Idv_v travel budget

b Because we want to travel more but we can’t because of our ipcome

*  Because we would love to afford a meal on the plane and WIFI to keep us entertained throughout the flight =+ / /J '.l
i/l 1 I

* Because 18% of the total passengers on any given plane participate in purchasing inflight entertainment- that
number is low because of the high costs to be entertained!



OUR STARQUEST ECOSYSTEM
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QUEST

THE PROBLEM _ 2SR

FACING ALL AIRLINE TRAVELERS TODAY AND IN THE FUTURE

* To Many Airline Fees .
* High Airport Costs ' s L
* Airport Concession Companies Charging Travelers High Prices
* Higher Prices to Travel Via Airlines —
* High Cost for Transportation once at Des};matlon Parkmg, Ride Share, Buses, Taxis

I &~

l “"‘“m,H
* Why are airline travelers so angry? , %
* Why are travelers so stressed out when getting on planes?'
e Why do travelers do stupid things on airplanes?
* Seats have gotten smaller! S,

* Peanuts in a bag are smaller in number than.ever before!

IT DOES NOT HELP WHEN PASSENGERS ARE TRYING TO MAKE CONNECTING FLIGHTS WHEN THEY ARE HUNGRY

TRAVEL INDUSTRY VULNERABLE TO A WORLDWIDE PANDEMIC
SOLUTION WE ARE HEAVY ON MULTIPLE REVENUE STREAMS



A QuUEST

~ PROBLEM SOLVED b smn

o
LY

7 A TRAVEL ECOSYSTEM

i
A

STARQUEST Is Made up of 12 different Patgp”fe&-]‘ ri\'lel Platforms Working Simultaneously
Where Airlines, Airports, Passengers, and Travel Marketers can coincide to help each other becom
' largest Loyal Brand Base Ever 2

.

: < - o~ E Sy, ;
AIRLINES AND AIRPORTS STOREFRONTS SAVE # WELCQQQE; TO THE FTURE OEATRAVEL
ON ADVERTISING AND SOCIAL MEDIA COSTS iy IAABIAA AT '
e AT A Y
AND SAVE SMILLIONS " @& )

STARQUEST SENDS NEW LOYAL CUSTOMERS TO
AIRLINES AND AIRPORT STOREFRONT PARTRNERS

Passengers Save Money and 2 R _ -.
Receive Free Benefits ~




 OUR STARQUEST ECOSYSTEM

A

STAR
| . g, ~“¢ \QUEST
/' " |
>ZSTAR .
AR THE MOBILE BILBOARD |
WWW.STARQUESTTRAVEL.COM -
AIRPORTS
%
[~ | CRUISES
LUGGAGE COVER (it MOBILE BILLBOARD
- INFLUEHGER_S
, MILLIONS OF VIEWERS ;‘/:rﬁn
BLANKET A RLINE FEES! YOUR BRAND EVERYWHERE QUEST,

WWW.STARQUESTRAVEL.COM



STARQUEST HAS COME UP WITH A SIMPLE TRAVEL PLATFORM TO ACCOMPLISH THIS ;/;SI'AR

UEST
IT ALLOWS TRAVELERS LIKE ME TO TRAVEL WITH AN OPPORTUNITY TO'NEVERPAY FOR:
' 'Y
ON BOARD AIRLINE TRAVEL FEE WHICH ARE: - | At THE ADVERTISE FACE MASK %g‘gé&,w
* A SANDWICH | e =
* ABEER - - o ¥
e A BAGGAGE FEE : o Y ... 8 /-\
* A SEAT SELECTION FEE ' 27 SN T JOM
* A FREE COFFEE & = . S | »
* A CINNABON R | N
* A YOGURT ; C i
* A BOTTLE OF WATER | | { W \ | A

| will spend time with inflight entertainment and Pay ho HéiQ\o_rmous fees
| get to order travel gadgets and have them waiting for me as+and anywhere in the world at major discounts
| also get to play with the greatest mobile apps at.half they’re original costs

Most of all, | get to find and travel with folks who have the same interests as me and make friends all over the world
with ease
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STARQUESTS 3 MARKET STARSYSTEM
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CONSUMER
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WHY IN AIRPORTS AND ON AIRPLANES

Passengers traveling by the numbers per,),';ear
Total Commercial Airports.in US 577,
In 2019 there were an average of 9,728 planes
carrying 1,270,406 people per day
in the sky at any given timein US Air space.
)

i

. TOP TEN AIRPORTS IN THE US-HUB AIRPORTS

5
~ZISTAR

QUEST
o

IT’S THE WORsL,DS LARG EST CONTROLLED ENVIRONMENTS

HIIOver A B|II|on passengeﬂ;s fly in an out of US Domestic Airports 2019

\: oS Qver 5.0 Billion Passenger Fly Worldwide per year

ATL, ORD, DFW, LAX, SFO, HOU, DEN, SEA, JFK, MCO

g TOP AIRLINES (by Pq_ssen{eﬁ;t)

'duthf\ffvest Airlines —20% (132,251,331 passengers)
' Défta Air Eines —16% (106,062,211 passengers)

_ . erican Alrlmes —15% (99,857,863 passengers)
'._ ﬁUnlted Airlines — 11% (71,722,425 passengers)

" SkyWest A|rI|nes = 5% (31 257 149 passengers)

4 0 passengers)
passengers)
passengers)

0 passengers)
n_Eagle, Delta

1,728,265 passengers)

IN AIRPORT

NO PLACE TO GO ONCE PAST TSA
AVERAGE TWO HOURS BEFORE BOARDING
1-3 HOURS BEFORE CONNECTING FLIGHT
20-45 MINUTES TO BOARD AIRCRAFT

ON PLANE
AVERAGE 1 % HOUR TO 2 1/2 HOUR FLIGHTS




PROGRESS PER DATE - % PESRR

$75,000 RAISED BY PRIVATE INDIVIDUALS

$150,000 FROM FOUNDER e -

$30,000 FROM CMO RODOLFO LOPES ' s
12 Individual Patents : T

6 Trademarks n &/ 2

2 Registration , )

Trial rollout with over 1080 folks wanting the sleeves righ"t"‘a\way within 7 day timeframe at $100 in the fall of 2016

US DELAWARE CORPORATION CLASS C CORP by Summer 2020 - Cur_rg_ﬁtly a Sub S CORP in the State of Hawaii

Possibility at performing an audit to enter into a NASDAQ OTC, or Small Cap Raise? With a 18 -28 month period 2022-2023



HOW DOES STARQUEST MAKE MONEY WHEN WE DON’T ASK FOR ANY MONEY
By using the Proof of Sale Methodology-and the Earned Media Methqdology a FIRST for the Travel Industry

4 ‘ .
We make $10 per sale from each STARGUIDE-The $49 Entry Enlistment Program which includes: 22X STAR

1. A Spandex Ad STARSLEEVE to protect their carry-on luggage $15 value AR
2. AD LOGOS ON Protective Face Mask FOR PROTECTION-AGAINST DISEASE $10 value A
3. AD LOGO on our Patented STARBLANKET (hoodie) to protect the head and ears $49 value _____,--f""ﬁ
4. STARSLIPPERS - For on plane ; $10 value ==
5. STAR EYE SLEEPING MASK % S15 valugf-----*’""'
7 7= == Gl ;
STARQUEST DOUBLES STITCHES EVERY PRODUC1{:WE W_Q_FACT'URE-We are the company that does this!

This assures our partners that all OUR,INFLUENCERS jare reaFand want to be part of our free travel and cash
back platform which also insures them that they will:become the largest Loyalty program in the Travel
Industry. oy |

e

PROOF OF SALE FEE-When STARQUEST BRINGS A .PAID CUSTOMER TO THE ADVERTISER  STARQUEST EARNS 15% from that
total sale

This is what the industry calls an affiliate fee: We do something that all Affiliates don’t offer free advertising and social media
platforms to all of our partners.

Example: When our STARQUIDES purchases a ticket on Delta Airlines and pays $400 roundtrip from ATL to LAX STARQUEST
MAKES S60  From that $60.00 50% goes to our Charities and 50% goes to reinvestment purposes for the Company.



Potential Outcomes

Best Case Scenario

Become TRAVEL INDUSTRY LEADER

Own 20% or more of market share _
2022-2025 £
$130 Billion in Revenue I,*-F

l P

Realistic Success Scenario

Own 5% of US Domestic Market

2022-2025

Generating $S300M-620 Million per year Profit

Worst Case Scenario

Remain a 10 Major Airport Company
2022-2025

Generating $20-S50 Million Revenues per year

o .
E o
g \
il : '
o

T p

*>ZSTAR
, “¢ \QUEST,

‘By 2024 Become a Worldwide leader within

the Travel Space with more than 18 major
assets bringing in profits!
With over 25% of the Worldwide Market



How Do We Become The Market Leader Losrr

We Partner with Everyone from small Mom and Pop Business’ to All the top brands in the industry NG
We have our own Media Group Travel Magazine, Travel Newspaper, Travel TV show, Travel Channel, Travel
Blogs-By gaining Loyalty and Trust from millions of travelers

We become the go to company for Travel Information from Who’s Who to new ideas to Who’s On Top to
Who is Failing \ s
We promote to otherindustries ideas
We have the largest Media-Social Media-Public Relations, Promotions department in the world

We discourage Over-Tourism to the worlds 300 most popular destinations =3

We talk to the traveler and teach them ﬁEo be good for| the environment, to the citizens of the countries
you visit and become a better traveler p‘or them and for us.

We become the Tourism Board ™

We set the rules and regulations

We partner with the DOT and FAA

We set the tone with major meetings W|th major CEG s-in the industry including all the Worlds Tourism
Departments :

We set the parameter's for taking care of the poor in all nations

We encourage entrepreneurism in every country

We will over come any contagious pathogen and we will prepare for it from this day on and have
contingency plans to overcome a worldwide epidemic where we win at any cost and we will never have
this happen to us again.

i)



OUR FUTURE

Al STARQUEST Platforms will launch in the USA 2020 and 2021

STARQUEST STOREFRONT LAUNCH MAY 2020 AMAZON with 10 Products
& =% :

By the Winter of 2020 and Early 2021--Lauinch in™%

dndividual countries
LY (@

Our goal is to be worldwide in 45 countries by 2023 using our entire
Ecosystem of Products and Services as well as ad to them.

-y

We plan to look at the failures from the Travelindustry through the eyes
of the Pandemic so this will not happen again.

Locr



EXECUTIVE TEAM A
OVER 90 years of Combined AR
Experience In THESE INDUSTRIES

Aerospace, Airline, Resort, Travel, Entertainment, Ai, DRM, Produet Llcensmg Publlc Relations, Streaming, Algorithm Sciences, Smart Homesff

-

Gary German CEO-Evangelist Rodolfo Lopes CMO Coming Soon COO&CFO  _—
: BRUCE ADAMS CHIEF OF STAFF




PROTECTIVE FACE MASKS ARE NOW WORTH THEIR-WEIGHT IN GOLD

STARQUEST FACE MASKS L/_ STAR

“¥ ‘FACE

STARQUEST FACE MASKS GIVING BACK WORLDWIDE WITH FREE SANDWICHES ‘FRAPPES, AND DELICIOUS TREATS

STARQUEST FACE MASKS promotes local businesses with their
logos imprinted on the masks. Those local businesses pay
absolutely nothing to advertise on the masks. In turn-those
local business gives bask to the Influencers wearing the masks
while they run essential errands to their local grocery store,
home improvement stores, and to their doctors and dentist
appointments. STARQUEST offers a buy two, get one free
protective STARQUEST FACE Mask that is mailed directly to their
door that includes free shipping. When folks receive their
masks and give one to first responders and front liners they are
automatically enrolled in the only giving FREE platform that
exists today in a world full of uncertainty.

LOCAL BUSINESS PAY ZERO FOR FREE ADVERTISING

I WANT YOU

TO WEAR THIS MASK
IT WILL CHANGE LIVES

25 Millions Masks sold by end of 2020



STARGATE Lop
 Seg “¢ \GATE

Patented In-airport Gate and Terminal guiding system for airline passengers trying to find their way to
boarding gates and connecting flights on our GPS Mobile Platform

7,000,000 of US passengers per year paying $4.99 = $35,000,000



;‘/:mn
GAGE

STARGAGE

STARGAGE-The Patented in Airport Real-Time Survey’s mobile platform that allows our Star Guides a way
to gain instant access to free beverages, Coffee, Sandwiches, food, appetizers, airport retailers, Travel Tech
Gadgets only offered in airports across the USA. 100% Completion Rate on all Surveys from a Real Traveler.

25K passengers completing surveys per day at $5 fee from Market survey
company is $125K per day ----$3,375,000 per month $45 million per year



STARSTREAMING

A iR

/ STREAMING

ar Trek: Discavery Stor Trak: Picard e
-

can enjoy while on their entirety of their trips.This is Inflight content owned by the airline but it is merely our
partners who we enlist to promote to-our STARGUIDES t(l) enjoy through the planes Wi-Fi system. They can also
enroll in a month to month program as well. This platform integrates into our STARQUEST platform where it becomes

free to the passenger if they elect to sign up as a STARGUID\ES

STARSTREAMING is our Streaming Inflight Ent&taiqg;zt\pay-bs-you go, On-Board WI-FI Serwces that passengers

3000 planes in US airspace X 45 passengers per ﬁlﬁah'r'\é X-$1 out of a $7 fee X 365 days = $49,275,000

%f’sﬂsp+ o0 g':':§_||e pandora

.
E TEUMNMIVERSAL _‘ am azon
E - siv+

NETFLIXE =Y

amazon
o T

den



STARGAMES 2l ~ A
A patented Mobile Virtual Reality On-Board In-flight entertainment paid é;b'ezi;ence called & /STAR

Airborne. No wings or folks beside you, it’s just you! Airborne goes to all parts of the earth g GAME%
and beyond. Three other VR Gaming experience are in Development. |

i b =

-

\
\'. ] .__-'
\

30 passengers x 5000 planes X $9.99
X 365 days per year = $273,000,000



_ STARGUIDES

THE MOBILE BILLBOARD

gl

b,

%SI‘ AR -
el R THE MOBILE BILLBOARD THAT GIVES BACK 2 eTsR
-~ TO THE TRAVEL INFLUENCERS 7 \QUEST,
W

STARGUIDE - The Patented Travel Mobile Luggage Sleeve Billboard Platform-Star Guide is simple Proof of
Sale program allowing our Airport and Airline Partners an Earned Media Platform. They Don’t pay a cent to
join our platform. b0 g

STARGUIDES - The Travel Influencers who boldly promote our Travel Sponsors all over the world by
displaying them on their travel luggage.

35 STARGUIDES per plane X 5000 planes per day x $29.99
entry fee x 365 days per year = $1,916,250,000



THE EARNED MEDIA MARKET

THE TRAVEL ADVERTISERS

THE TRAVEL SOCIAL MEDIA PARTNERS
THE TRAVEL PROMOTERS

THE TRAVEL MARKETERS

OUR PATENTED LUGGAGE ADVERTISING BILLBOARD A ) cTAR
¢ \QUEST

BEST CHOICE FOR -ADVER"I’ISERS

1)AIRLINES .

2) WIFI BASED STREAMING SERVICES FOR INFLIGHT WI-FI
ALL PICTURES SHOWN ARE NOT ACTUAL PARNERS AT THIS TIME Ay

‘!

(67
=)
=

SOUTHWEST
AIRLINES

s 9 s 9



STARBLANKET AND STARLIGHT TO USED BY STARGUIDES AT GATE AND ON BOARD PLANES

ﬁ 4
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STARTRIVIA
30 million travelers spending $4.99 = $149,700,000 ooy

Our in-airport and on-aircraft Travel Trivia Game that allows any traveler access to our Mobile Gaming
Platform. ALL travelers above 18 years of age have the o pO‘rtunlty to win instant cash and free

_products and services from our airport partners while on their travel excursion. On the plane and in
the airport only.

What is the only
U.S. state that only

borders one other? (1.{ Sweden:

STOCKHOLM HELSINKI

#-';__Fv




STARGALZE SI'AR
P GAZE

7 passengers per day
900 planes

X 365 days

Spending $15 per sale
$34,492,500

Our own Inflight Mobile Digital Retail Magazine é‘l]owing cu'stome_r;s_ to pick up their merchandise at their
connection flight or at their final destination. Our retail sponsors make this happen at their in-airport storefronts.

Travel Gadgets and Travel Clothing that can be ordered while traveling onboard aircraft and will be ready for pickup
as they de-board at our participating retail outlets within airports across the US.



HOME OFFICE FOR THE 21t CENTURY

ADOBE MASTER COLLECTION

Microsoft Office

Z00M

SKYPE

HP Wireless All in one Printer-Scan, Fax,
Print, Photo,

Vtech Wireless headset and Bluetooth
Cordless phone

Fellowes Paper Shredder

Lenovo Touchscreen Yoga foldable tablet/
Laptop

Logitech Cordless Keyboard and Mouse
Promotion on Spectrum WIFI high speed
400 MB $50 per month

IKEA DESK plus Credenza

IKEA Floor Lamp

IKEA Desk Lamp

One Oscillating Desk Fan

Standing Coat rack

3 framed 28 X 32 wall Pictures

Two Office chairs Knoll or Herman Miller
Google Home

3 live plants

Herman Miller Arm Back Support Office
Desk Chair on Wheels

Beats Wireless Headset

32 inch Smart TV/Monitor

HDMI Cords

A
—~ STAR
g OFFICE

Del'ivered, Set-up, one hour of instruction
$1299

$499* PLUS $49 PER MONTH AFTER ‘

<>ZSTAR I

FOR WIFI AND STREAMING SERVICES -/ OFFICE o
™

£y A

)

Spectrum
WIFI 400MB
$49.99 Mo.
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LINER

4x medium 4x large
Save space
zs inch 20|nch
24 inch R B — Up to

“.,$82,125,000

storage

; /5 passengers X $50 x 365 X 900 planes

Protect your clothes against:

$50 per piece of luggage Retail $99

@ @ X @

DUST ODOR INSECTS MOISTURE

-

0

STARLINER-A patented vacuum air system I;Hggage set of three sizes allowing travelers tgrt,navef'vJv’i;ch more clothing
within a carry-on, and two cargo hold luggage pieces. Xy -

s \/
8 BAGS

Easy to use

Roll out the air



/‘/.STAR

¢ \LIGHT

STARLIGHT

W lh 240,000

N passengers @

B $7.99each
§  $4,320,000

. A Patented'ﬁush-button lighting system with a timed shutoff
allowing two advertising partner lighted logos to go onto fixed
surfaces allowing more opportunities to promote our
advertising partners. It also becomes a night light for our
overnight travelers staying in sponsored Airbnb's, Hotels, and
sponsored resorts.



STARQUESS

Fantasy Island-our own “Who done it”-Who killed who?-Murder on the orient express
type of show-for real human inflight entertainment engagement on a plane.
Scripts and the Name of our shows are being ready for deployment this summer 2020.

'L.

T\
3

N
73
b A (e

20 folks per plane or
more

10 folks per gate
700 planes per day
900 gates per day
23,000 passengers
playing per day

365 days per year
S5 per passenger

$41,975,000 per Year



A

: +*>ZSTAR
STARBANANA - STARWHIP- ./ BANANA

Our Own concocted indulgence treats available at 30 Airport Fast F_oo'd'ﬁS'taII.s

30 US Airports at 500 customers on average customers a day paying on Average
$10 at 365 days per year $2,555,000 per airport $54, 750,000 per year
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15% of total passenger going to space by 5 separate companies-fréh{ S30K
per passenger to $250K, $10 Million per year revenue;We trade out our

revenues to get ourlogos put on the take-off rockets
0 T

We are working witH'existing" pace Tourism"FIight Companies and will fly folks upon 3 to 5
day orbit missions. We will send Quali_ﬁed Paying Customers to our Space Tourism partners
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